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We’ re  the 
CRE  i n  CREa t i ve .
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C O V E R  L E T T E R

Connect CREative offers a variety of video production 
services to a wide range of commercial real estate clients.

 As a production agency, we produce all types of videos 
including animation & renderings, lifestyle and leasing, 
development updates, and property overviews. 

Check out these work samples to see how we’ve helped our 
clients accomplish their marketing and video production 
needs. 

Each project overview is designed to give you a better 
understanding of what it took to make these past projects 
a success. Below you’ll find details about the production 
of each video, including the services performed, the client 
requirements, our solution, the project timeline, production 
specs, and the final product we delivered. 

Everything we were involved in from creative development 
to post-production will be outlined here to give you an idea 
of typical timelines and services required to create each 
piece. 

Whether it be drone footage to highlight your property, 
spotlighting your team in an ‘About Us’ video, capturing an 
event, or more – Connect CREative’s video team is here to 
help you bring your ideas to the big (or little) screen.

Sincerely,
The Connect Team
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Join us as we celebrate our 
fourth year in Mission Valley

Friends and family 
are invited for drinks and bites

Saturday, August 26, 5-9pm

ESTES THERAPY
3333 Camino del Rio S, 

Suite 215
San Diego, CA 92108

meet
EV

EV, a five-story residential 
building fronting 13th Street 
between Market and G Streets 
in the East Village District 
of downtown San Diego, 
covers three-quarters of a city 
block.  The new construction 
includes 208 midrise and 
ground-level apartments 
with studio, one- and two-

bedroom residences, plus two 
ground-level retail spaces of 
approximately 2,660 square 
feet each. In addition, the 
building will include common 
areas for residents at the 
ground floor and an extensive 
rooftop deck.

WORLD CLASS WATERFRONT DEVELOPMENT
RFP 16-04 ME SUBMITTAL   |   MAY 2, 2016

OliverMcMillan  |  52 World Class Waterfront Development Opportunity

PROJECT CONCEPT: VISION

The Bay symbolizes San Diego.  It connects us with environment, economy, recreation and history.  
We envision the new Embarcadero District as a vibrant urban place on the Bay that further links 
land to water, walkable streets to shores, people to parkspace and history to bright future. 

The Embarcadero District will complement San Diego’s natural advantages of situation, climate, 
and scenery with visionary architecture, meaningful open spaces, and sustainable learn-work-play 
uses. It is carefully crafted by a world-class team to be an unparalleled expression of planning and 
design.  It contemplates the development to weave within the fabric of the broader waterfront and 
City by connecting and integrating as opposed to dividing and isolating as an individual site.  The 
Embarcadero District will be a defining project for the skyline, city, and waterfront. 

This proposal envisions a mixture of appropriate, sustainable, and prosperous uses to activate 
the Embarcadero District.  It increases and extends public open space along the waterfront to 
optimize public access, views and connectivity.  It seamlessly links the urban grid to the waterfront 
and provides outstanding pedestrian access.  It also recognizes an opportunity for openness.  
This vision integrates with the Bayfront master plan and links to a necklace of cultural anchors.  It 
contemplates uses that increase development potential and proceeds for this site, other Port 
District land, and for the City as a whole.  

Above all, we envision this process to be collaborative.  What follows is an initial massing concept 
- should our team be selected, we look forward to working closely with the Port District to bring an 
ideal vision to fruition.

“San Diego Bay has a very special scale: ample and yet intimately enclosed, 
changing its quality with every shift of light.  The sunset is visible; one sees the 
relation of land and water; the city center can be seen from a distance, in its 
maritime setting” 

- Temporary Paradise? 
   Kevin Lynch, Donald Appleyard

733 8TH AVENUE   |   SAN DIEGO, CALIFORNIA 92101   |   619.321.1111   |   WWW.OLIVERMCMILLAN.COM

STATIONERY DESIGN- 1/28/2016

34

new business

OliverMcMillan’s reputation as a preeminent developer of special places has afforded us opportunities over 

the years to work on a variety of projects across a broad spectrum of uses.  OliverMcMillan’s brand is a 

differentiator which attracts municipalities, private entities, other developers, among others – who are 

looking to partner with a company that has a wide breadth of experience in the design, development and 

operation of beautifully executed places.

At OM, we not only rely on deals coming to us, but we have a team that is constantly searching for new 

opportunities.  The New Business Team evaluates viability and fit for deals nationwide and is aggressively 

pursing exciting opportunities for OliverMcMillan.
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IT’S TIME TO BE EXTRAORDINARY        18

Friends and family are invited 
for drinks and bites

Saturday, August 26  
5-9pm

Estes Therapy
3333 Camino del Rio S, Suite 215

San Diego, CA 92108

Join us as we celebrate 
our fourth year 
in Mission Valley! Houston is the fourth largest city in the United States and number one on 

new metro area residents, adding 159,083 residents from 2014-2015. (U.S. 

Census Bureau, data release 2016)

Houston ranked 3rd in Fortune 500 headquarters (after NYC & Chicago) with 

24 companies and 2nd in Fortune 1000 headquarters (after NYC) with 49.  

Houston is internationally recognized as the global energy capital, with 

virtually every segment of the energy industry represented by over 5,000 
firms in the region. (Colliers, 2014)

Bankrate recently ranked Houston as the “Best Big City for Accumulating 
Wealth”. (Bankrate, November 2015)

Home to Texas Medical Center - the largest medical complex in the world. 

The Center attracts 7.2 million visits per year (more than the populations of 

Los Angeles, Houston and San Francisco combined) and employs 106,000 
people (more than Exxon, Apple and Google combined).  (TMC Facts & 

Figures, 2015)  

The Houston MSA ranks third behind the San Jose and San Francisco MSAs 

among “the 10 U.S. cities where people earn the biggest paychecks.” 

(Forbes, January 2015) 

Houston was named 3rd on FDI’s Top 10 American Cities of the Future due 

to its business-friendly environment, investor protection and global connection.

In 2014, Houston ranked only second to NYC in percentage of millionaires 

(“millionaire density”) among U.S. cities. Houston ranked 18th in the 
world including places like Monaco and Hong Kong. (Spear’s Wealth 

Management, July 2014.) 

GLOBAL METROPOLIS

 1 San Francisco

 2 New York

 3 Boston

 4 London

 5 Houston

 6 Atlanta

 7 Stockholm

 8 Amsterdam

 9 Munich

 10 Zürich

GLOBAL 
CITIES 

OUTLOOK

*According to A.T. Kearney’s 

Global Cities 2016 report
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E X P E R I E N C E

T R A M M E L L  C R O W

Trammell Crow Company, founded in Dallas, Texas 

in 1948, is one of the nation’s oldest and most prolific 

developers of, and investors in, commercial real estate. 

Requirements 

• INDUSTRIAL: Trammell Crow approached Connect 

in need of creating a video to showcase industrial 

properties under development amidst a competitive 

market. Not only did the client need to create a buzz 

around the forthcoming properties, but they also needed 

to position themselves as a legacy Southern California 

builder. Connect worked with TCC to create a storyboard 

and taglines that met their goals, created a video based 

on new and existing footage, and ensured that it was 

released in a timely fashion. 

• THE BOARDWALK: Connect was engaged by Trammell 

Crow at the outset of The Boardwalk project, to create 

construction progress videos using both OxBlue footage 

and drone footage captured by the Connect team. 

Over the project evolution, Connect worked with TCC to 

create a topping off video, property highlights for leasing, 

and a full lifestyle video. Upon asset disposition, Connect 

was able to create assets showcasing the project life 

cycle.  

Services 

• Animation & renderings 

• Ground up development time lapse video  

• Topping off video 

• Lifestyle and leasing video 

• Development update video .
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E X P E R I E N C E

Manulife is a leading financial services group that provides 

financial advice, insurance, as well as wealth and asset 

management solutions for individuals, groups, and institutions. 

Requirements 

Manulife came to Connect looking to retain one of their trophy 

tenants and was also looking to create a video to include in 

their presentation to the committee. Connect hired actors, 

worked on property branding and themes for the video, shot 

the property over 3 shoots and edited the video. In addition, 

Connect consulted with Manulife on the pitch approach, 

rehearsal, and integrated the new property branding into 

pitch collateral, while also creating custom video brochures for 

the committee to take away. 

Services 

• Leasing Videos 

• Property videos to assist in launch of their Singapore REIT 

(Real Estate Investment Trust) 

• Video brochures presentation booklets  

M A N U L I F E
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E X P E R I E N C E

M O N E Y  3 6 0 

Money360 is a vertically integrated, nationwide commercial real 

estate lender that sources, underwrites, closes, sells and services 

small- to mid-balance commercial real estate loans ranging in 

size from $5 million to $30+ million. 

Requirements 

Money360 was looking to demonstrate their experience and 

consistent activity in the market with case studies of closed 

deals. Connect suggested that videos be used rather than 

written case studies as they would be more engaging and 

could be digestible content that could be distributed across 

a variety of platforms – social media, emails, on the company 

website at events, etc.  

Services  

• Closed deal video updates.
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C O N N E C T

Connect Creative
3900 San Fernando Rd, Suite 1007
Glendale, CA 91204

www.connectcreative.media

C R E A T I V E


